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our vision

The Preferred Future

The next to final exercise of the visioning workshop involved
looking into the future and describing the as it appears in
2017. The participants were again asked to brainstorm and
collect any ideas or dreams they may have for the City as
it develops in the future and to list them in the present
tense. At the end of this exercise participants were able to
vote for three ideas or images they hoped would occur in
the City. After voting had taken place, a leader from each
group presented the top items from their preferred future
to the entire group

The list of priorities totaled for all groups included 88 top-
ics. Ingeneral, these topics tended to reinforce those items
identified in the previous exercises. The five highest priori-
ties for a Preferred Future for the City include (according to
the participants of this workshop) the following iterms

1. Expansion of the Village Center Concept

The participants envision a village center with improved
businesses and better commercial varieties such as ice
cream shops/parlors and specialty shops.  Participants de-
sire an increase in mixed land uses; multiple story build-
ings with a liveAwork environment, or where residential use
comprises the stories above the commercial/business uses
within the village center area. Residents are able to walk
“downtown” 1o a vibrant center to shap for various items,
geta cup of coffee, or eat at a high quality restaurant. The
City has becorne a destination rather than a place to merely
pass through

2. Business Improvements Through Architecture
Improved buildings with attractive and complimentary ar-
chitecture identify the City as an individual community that
offers a high quality of life. The buildings are well cared
for and landscapes are maintained. Gaudy signs have been
removed and architecture is more traditional and unifying
Parking areas for business are improved with more land-
scaping. Curb appeal improves the City's image, and at-
tracts new business and residents

3. Walkable Community

The City has becorme a walkable community. Bridges cross
Southfield Road, connecting both sides of the road and
providing safe access to all. Paths for bicycles and roller-
blading are connected throughout residential areas, and
connecting to parks and recreational facilities These new
paths are active with joggers, walkers, and other non-mo-
torized/pedestrian users

4. The “Lathrup Promise”

The City has a reputation for very high quality K-12 schools
attracting new families. There is 100% involvernent.
Schools are better quality and taxes go down. The com-
munity delivers the “Lathrup Promise” to the children of
those families that choose to live here. MEAP scores are
higher and parents feel good about their children attending
schools here.

5. Improved Entrances

Improvernents on Southfield Boulevard as well as land-
scaping and updated architecture add 1o a unique image
for Lathrup Village Distinct ”Gateways” are created us-
ing landscape architecture and architectural techniques
and structures. These gateway areas reinforce the idea of
Lathrup Village being a destination for shopping and doing
business.
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